gq MSN Global UX

MSN TV Heuristic Evaluation

Final Report
IDIS: 21845

9" September 2009

This document was prepared by:
Robert Murphy



c’?
¢

Table of Contents

Lo WA VZ=I U T o 0] 0 = [ V2SS 3
PUrpose & AIMS OFf the STUAY .....uvvveiiiiiiiiie e e e e aeeee e s 5
V1= d g oo Fo] o =Y SRR 7
(DF [l 1o To I Mo Tor- | A o] s [P USUR 7
o Tol <o [¥ ] SRR URUR 7
LI 1 QU oo S Y =] oL RSP 9
DLy =1Lt I AN =11V F USRI 11
KEY BTy PagES .. ittt ettt s s e e e e e e ettt e s s e e e et eaabb e e e e e eeeeaataaaseeeeeeeeesssannns 12
Y=Y (ol U SEURR 15
2T o)L OO PP PUPTUUPRR 20
SErIES OVEIVIEW PagE ... it e e e e e e ettt e e e e e e e enaaaaeeeeaeaennens 24
WaAtCNING VIEOS ....uevvrveeiiii ettt e e et e e e e e e e s bbbbeeeeeeeesseassbaaeeeseeesesnnsssrens 28
B AT 1) 11 =2 32
VA LE1T VAT g Y =38 o o LRSS 40
TV RTINS ettt ettt ettt et e e et et e e et et et e e e e e e e e e e e e e eeeeeeees 42
FUIhEr RESEAICN... .ttt et e e e s e e e s aa e e e e s aae e e e e s aaeeesesreeeeeans 43
Summary of Issues & ReCOMMENUATIONS .......ccvviveiiiieiiiiiireeeee e e e e e enaaares 44
COMPELITIVE REBVIEW ..t ettt e e e e e e e e e et ea e e e e e eeeeaaaa e e eeeessesssnnnneeaes 50
Appendix A: Usability HEUIISTICS ...ttt e e e rer e e e e e e e 54
Appendix B: Usability PrinCiples ........cioiiiiiiiiiiee ettt 55
APPENIX C: USEI SUIVEY ....uttirieiieeeeeeeciiteeeeeeeeeeseetreeeeeeeeesesiabsseeeseessesasssssaaseesesesessnsrsseseeeesennns 56
APPENIX D: TASK LIST coeeieeiiiiieiiee ettt e et e e e e e e srbrr e e e e eeeeeseanrseeeeeeeeesesansreseaeeeesennnns 57

MSN Global UX



c’?
¢

Executive Summary

Introduction

The goal of this study was to assess the usability of the MSN-TV website through a heuristic
evaluation. This involved identifying potential usability issues based on given usability
heuristics, usability principles and the overall experience, and providing recommendations to
avoid those issues.

Many tasks used in this evaluation did not encounter any issues, and most of the issues
encountered were generally low in severity, so the overall experience was not bad. However,
there were still some core tasks that did encounter medium to high severity issues, creating a
number of opportunities for improvements that can enhance a visitor’s overall experience.

Key Findings

Many tasks were in fact accomplished with few or no issues, and most issues encountered
would not keep a user from completing the task.

Those tasks accomplished with no issues included:
e Interacting with the video
e Viewing recommendations
e Finding highly rated/ranked shows
e Viewing airing channels and times of an episode
e Viewing information about episodes
e Viewing the DVD selection

There were however, some core tasks which did encounter issues. These included:
e Add ashow to your favorites
e |dentifying movies broadcast in High Definition
e Search for a TV show or Information
e Browsetoa TV series
e Watch a TV series from the beginning
e Navigate back to HP/Series (from video)
e Setting the TV location and provider
e Find photos of a show
e RateaTVshow
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Recommendations to address issues are provided and include:

e Enhance the visibility of current browsing functionality, such as tabs for filtering and
column headers for sorting

e Add additional sorting and filtering functionality to ease the task of finding both
episodes (with videos) and featured videos

e Assure the relevancy of search results is clear through highlighting search terms and
using discerning result headlines

e Provide easy access to additional content while watching a video

e Assure familiarity and accessibility to all areas of the site with common navigation and
displays

50 MSN Global UX
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Purpose & Aims of the Study

The goals of this study were:
e Assess the usability of MSN TV website
0 Identify areas of the site having potential usability issues
0 Provide recommendation to alleviate the potential issues
e Begin evaluation of the site, in preparation for a usability study
0 Identify key areas to focus on
0 Begin establishing a task list

Product Tested

The product tested was the live MSN TV website (http://tv.msn.com), accessed through the
office network. The sub-categories addressed in the study include:

e TV Listings
e Tonight’s Picks
e Reality TV

e NewonDVD
e Browse TV Shows
e Photos
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Tonight's Picks ~ Reality V' NewonDVD  Browse TV Shows Mews  Blog  Superfans

! 2009 Daytime
Emmy Awards

The Thill of the e
Chace £ -?
- T O
1 See What's New Turn Ons & Turn Offs: Country Rocks Primetime
for Fall Taylor Swift at the CMA Festival, plus the return of "Greek” and more

e tonight Choose a TV provider
TV Listings for Tuesday, September 1
8:00 PM 8:30 PM

ABC | Crash Course @
CBS [NCIS @
E _._i ..'5 CW | 90210 G

) Watch Now | Mare Info FOX | Hel's Kitchen @
NEC | America's Got Talent @

©) Watch Now | More Info D Watch Now | More Infa

Watch Mow | More Info

Mare Full Episodes =

& =Repeat ) = New View all TV listings »

TV ESSENTIALS TONIGHT'S PICKS B

TVNEWS | TVElog

Interview

CENTRAL

George Carlin gets another shot at Emmy respect
Sept. 1, 2009, 9:45 AM EST

ESPM Reporter Erin Andrews to Break Her Silence
About Nude Video
Sept, 1, 2009, 7:19 AM EST

QRaAs with your favorite TV celebs

PSRN,

90210
Navid and Adrianna
(Michael Steger,...

Flipping Out
Jeff takes charge and
begins to...

L.A. fashion designer's sentence: gets 59 years to life

Sept, 1, 2 2:25 AMEST

Monday's 'Jon & Kate Plus 8't A Family Divided

View All » Aug. 31, 2009, 8:08 PM EST

More Mews =

PHOTO GALLERIES FEATURED VIDEO CLIPS
"'f ‘Flipping Out' Sneak
i Peck
Jeff makes her new DAILY TV RATINGS Weekly TV Ratings
/ assistant Rachel ary -
Sunday, Aug. 30th, 2008 {in milions) |
‘Siirvivors Bamosd . The Fashianably () 'Addicted to Beauty' Sneak Peek L. Wizards of Waverly Place: The Movie ([Disney) 1143
Meet the 20new  Stylsh Mad Mer Bt Staftients mod e 2. Dateline (MEC) 6,55
paierch R 2 look H L W W ¥ World _
LR fhokat e Shows & Q:ﬂr:.f f;";ﬂigisg:;rsu‘ls‘ﬂ!d 3. NFL Preseason: New Endand at Washington 6.29
- h . (ces)
More Galleries » More Videos » 4. Mank (USA) 98
5, Lights, Camera, Take Action (Disney) 4.85
6. Are You Smarter Than a 5th Grader?-9 p.m. 4.51
(Fox)
TV FEATURES E
7. fire You Smarter Than a 5th Grader?-8 p.m. 4.32
(Fox)
8, Psych {l 4.08

& 39, 20/20 (ABC)
= POP UP 10. Southland (MEC)
VIDEO [ e

¥
Shag in the Saddle Again
Catching up with the host of
“Shag vs®

MORE TV

SummerSlam Diary

‘s popular pay-per
event comes to our
hometown; did it live up to
the hype?

'Pop Up Video' Favorites
ome of our favarite
5 from the iconic series

Follow MSN TV on Twitter
Top FOX Sports Photos
Message Boards
Entertainment on M5 Mobile
MSN Toolbar: News Access

More Features »

MSN TV Home Page as used in this evaluation
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Methodology

This was a tasked-based heuristic evaluation, with observations based on established usability
heuristics and principles (see Appendices A, B), conducted by a single evaluator.

Date and Location

This evaluation took place in the Microsoft Bravern 2 location, from Aug. 24 through Sept. g™
2009.

Procedure

Establishing Tasks

Prior to conducting the evaluation, an informal survey was conducted, to affirm typical tasks
and goals of visitors to a TV-oriented website (see Appendix C). From this survey primary goals
and key tasks of visitor were identified, specifically, watching past TV episodes, watching
current TV episodes, watching featured videos, and viewing the TV listings.

A set of 44 tasks were then established, reflecting typical visitor behavior on the site. These
tasks touched most areas of the website, with concentration on the core tasks identified in the
survey (see Appendix D).

Observations

The evaluation consisted of stepping through the tasks, attempting to accomplish each task as a
regular visitor would. Any difficulty, confusion or potential of, was noted, along with the
usability principle being violated.

In addition to the established principle and heuristic, these observations took into
consideration the experience as a whole, including knowledge and experienced gained while on
the site and from other TV-oriented websites.

Severity Rating

Each issue encountered was designated a severity rating, indicating the potential for failure
based on the given heuristics and principles, and the overall experience.
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Competitive Review

Following the MSN TV evaluation, an informal competitive review was performed on the Yahoo
TV and AOL TV websites. The goal of this review was to get a sense of how other sites organize
and display content, and how they address some of the issues identified in this evaluation.
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Task Success Metrics

During this evaluation, 44 tasks were performed, simulating typical visitor behavior on the site.
Out of the 44 tasks, 24 were performed without encountering any issues.

Tasks are listed below, with their respective rating, as per the issues encountered. Ratings for
the tasks are based on the same severity ratings used to rate the issues.

The severity of each task is indicated and is based on the following criteria:

Severity Description

Issue prevents one from completing a task or causes data loss
1 Ex: A “save” button is not visible, so one uses the “close” function on a
window and loses their data.

Issue causes one significant delay, confusion or frustration
2 Ex: A search Ul is lacking filtering ability, causing a one to manually step
through several pages of results.

Issue may be cosmetic in nature, causing minor irritation
3 Ex: Various buttons serving the same purpose use different
terminology.

Details about the issues encountered are provided in the Detailed Analysis section which
follows.

Task Severity Summary

Task Severity
Browse the Home Page 3

Search for a favorite TV show 2
Return to HP
What’s on TV tonight? (> PrimeTime tonight?)

What are some of the new shows this fall?

What are some recommendations for tonight?

What are some recommendations for Friday night?
What time is it on?
What else is on at that time? (> TV Listing)

Ol NV B|WIN]| -

[Eny
o

Set the locale and provider 2

[y
[y

View listing for Friday Evening

[any
N

Only view movies
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13

Change the time reference

14

Read more information on a movie

15

Change the locale and provider

16

What movies are in HD?

17

Add a show to your favorites

18

Return to HP

19

Find the airing channel and times of the next showing of 30 Rock
(Browse to a TV series)

20

What happened in the last episode?

21

Watch an episode

22

Play with the Video Controls (length, full screen, pause)

23

Share this video with a friend

24

Watch a video related to the show

25

Navigate back to HP (from video)

26

Find a TV show starring Steve Carell (> Search “Steve Carell”)

27

Read a review

28

Watch a recent episode

29

Return to HP

30

Find photos of The Office

31

Watch the series Arrested Development — from the beginning

32

Rate an episode

33 | Back to HP
34 | Find out about the Seattle contestant on Top Chef (> Search “top chef Seattle”)
35 | What happened in the season finale of “Lost”? (> episode / News?)
36 | Returnto HP
37 | What are some of the highest rated TV shows?
38 | How about for the week?
39 | What are some new releases on DVD
40 | View more information about the series
41 | Attempt to purchase one of the available DVDs
42 | What are some of the top rated Reality shows?
43 | Watch a video of a Reality show
44 | Have any TV actors been arrested lately? (> news)
MSN Global UX




Detailed Analysis
The follow pages contain details of the issues encountered while conducting this evaluation.
Along with each issue is a bullet point indicating the usability principle or heuristic used to

identify and explain the issue, and the severity rating of the issue.

Following each issue is an explanation of the issue and of how it was encountered, and a screen
shot showing the page the issue(s) were encountered on.

In addition, recommendations are provided, as suggestions on how to resolve the issues.

The severity of each issue is based on the following criteria:

Severity Description

Issue prevents users from completing a task or causes data loss
1 Ex: A “save” button is not visible to a user, so they use the “close”
function on a window and lose their data.

Issue causes users significant delay, confusion or frustration
2 Ex: A search Ul is lacking filtering ability, causing a user to manually
step through several pages of results

Issue may be cosmetic in nature, causing minor irritation to the user
3 Ex: Various buttons serving the same purpose use different
terminology.

50 MSN Global UX



Key Entry Pages

Home Page

TV News links (in right column) tend to look like sponsored links
e User Model

The right column is a common location for ads and sponsored links on websites. The position
and formatting of the TV News may cause it to be mistaken for sponsored links. Unless content
is easily identifiable as MSN TV content, visitors may treat the information as though it were
ads or sponsored links.

\' e E 5\\\‘4 wv\‘ bt RO

TV ESSENTIALS TONIGHT 5 PICRS 3 rveews |

liNThAl] 'fn 1&\; ﬂ&

DAILY TV RATINGS  Wesity Ty Ratres

MSN TV Home Page

» Recommendations
e Improve distinction between MSN content and ads or sponsored links

e Provide users control to turn off animated feature / slide show

e Provide additional Full Episodes through horizontal slider control

50 MSN Global UX



Reality TV

The content below the featured display, seems to lack organization
e Proximity & Grouping

The content on the lower portion of this page lacks the hierarchy of information that is found
on the Home Page, such as clear section headers, followed by photo, headline and copy. The
current layout makes it difficult to focus on one area at a time and decreases the association of
text with its respective header, and photo with its respective text.

REALITY TV

~ j—
(90 FOXSPORTS.COM o msn
BIG GAME.
BIG PLAY.

FOX FANTASY FOOTBALL

woss( LAY FORFREEDY> |
'Dancing With the Stars' Season 9 Cast Announced e .
See photos of show's largest celebrity cast ever assembled

more reality tv

"Dancing With Uhe Stars’ Season §

‘Bl Brnther 11° i Can ﬁ

Shan in the Saddle Again

“The Real Hoarsewhves of

hink You Can

; s 4 Winer b ¥ 5
| i _[ 1

MSN TV Reality TV
» Recommendations
e Improve organization of content

0 Provide some hierarchy of information, improving the association between
section headers and content

0 Provide separation of distinct content

0 Avoid an abundance of dark areas, which tend to compete with the photos for
attention
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TV News

Content displayed in the right column may be considered ads
o User Model

As on the Home Page, the right column is a common location for ads and sponsored links on
websites. Unless the content is distinguishable as site content, it’s liable to be considered ads.

The module “Comments / email...” is positioned away from its related content.
e Proximity & Grouping

The module containing “Comments, email, digg” is located far down the page, but these
functions are associated with the news story located further up on the page. These are liable to
be overlooked or be associated with the wrong content.

GET YOUR HEAD IN THE GAME.

FANTASY FOOTBALL

LAY FREE 33>

MSN TV News page

» Recommendations
e Improve distinction between MSN content and ads or sponsored links

e Position content and functions close to their associated content

MSN Global UX



c’?
(7

Search

The relevancy of search results is not always clear
e Feedback

Search is liable to return several pages of results, and it’s not always clear from the result
headers why some listings appear in the result set.

Missing indication of how many results were returned
e Feedback

Search is liable to return several pages of results, and it’s not known how many pages or listings
one may have to sort through to find what they’re looking for.

Missing the ability to jump to beginning or end with numeric page navigation
e Flexibility & Efficiency of use

After one steps through a few pages of results, there is no easy way to return to the beginning
of the result set, they must go page by page to get back to the beginning.

There appear to be redundant listings (20+ photo results)
e Feedback

Results found in certain areas of the site (photos, tonight’s picks) are listed in the result set, but
all use the same result headline. These results lack unique, distinguishable information, and
look like redundant listings.

Visibility of filters can be improved
e Attention & Salience

There are filters located at the top of the search results, displayed as blue links on a light blue
background. Considering the number of pages of results that can be returned, the use of these
filters should be encouraged.

MSN Global UX
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entertainment celebs 3 MsNhome | Mai | MyMsSN | Signin

F

v =
msn® + EE | <

Home TVlistngs = TonightsPicks = Reality TV NewonDVD ~ BrowseTVShows Photos MNews Blog = Superfans

Search Results for: 30 rock 12345

MSN TV MSN
All TV Results Fhotos TV Shows People Features All Enter tainment Results rasults by OING COMING THIS

30 Rock - Series Overview - MSN TV

30 Rock - Along with Studio 60 on the Sunset Strip, 30 Rock was one of two MNBC series of the 2006-2007 TV season to take place
backstage at a Saturday Night Live-style comedy show.

http://tv.msn.comytv/series/30-Rock

30 Rock - Videos - MSN TV
30 Rock Videos b v clips, in
http://tv.msn.comy

vs, trailers, and more from 30 Rock
rock/

30 Rock - Episode Guide - MSN TV
30 Rock Episode Guide - View a list and a synopsis of all episodes from 30 Rock
http://tv.msn.comytv/episode-guide/30-rock

'30 Rock' Returns for Season 3 - MSN TV News
The rd-winning comedy "30 Rock,” starring Tina Fey, returns for a third season on NBC.
http://tv.msn.com/tv/30-rock/?idd=TV2>1=TV2

'30 Rock' Returns ... But Will the Ratings Join Tt? - MSN TV News
Can Tina Fey's rated profile finally help the Emmy-winning series find an audience?
http://tv.msn.comytv/30-rock-returns/?GT1=28130 PREVIEW NOW »

30 Rock - Photos - MSN TV
30 Rock Photos b alleries of photos and pictures from 30 Rock
http://tv.msn.com/tv/series-photos/30-rock/?gallery=150628photo=64c9c6c2-4912-416f-a97b-02055f1 246d9

30 Rock - Photos - MSN TV
I

30 Rock Photos — Vi alleries of photos and pictures from 30 Rock
http://tv.msn.comytv/series-photos/30-rock/ ?gallery=15062&photo=569d35e3-0fb5-40bf-a32a-f0a840d49618

30 Rock - Photos - MSN TV
30 Rock Photos b View galleries of photos and pictures from 30 Rock
http://tv.msn.com/tv/series-photos/30-rock/?gallery=150628photo=33820b28-e519-4947-99a6-4e40f9a83dd4

30 Rock - Photos - MSN TV
30 Rock Photos b alleries of photos and pictures from 30 Rock
http://tv.msn.comytv/series-photos/30-rock/?gallery=150628photo=e2268f58-502f 49a8-9e50-3d511d557 dal

30 Rock - Photo:
30 Rock Photos b
http://tv.msn.comy

- MSN TV
alleries of photos and pictures from 30 Rock
es-photos/30-rock/?gallery=143058&photo=12a744d4-ccBb-4617-b694-9c828602e6fb

Results for: 30 rock 12345>

Example of Search Results

Recommendations

Highlight search terms as they appear within results. This will draw the visitor’s
attention to details of the result description, in addition to the result headline, and allow
the visitor to better determine the relevancy of the result to their query.

Add the number of the results returned. This will proved the visitor a better sense of
what the search found, allowing them to better decide whether to read through the
current results or perform a different search.

Add first and last page links to the page number links. This will allow the visitor to easily
jump to either the end or back to the beginning of the result set.

Use unique or distinct search result titles. This will allow a visitor easily decipher the
result listing, instead of having to click through to view the content, and will avoid what
appears to be redundancy and poor search experience.

Encourage the use of filters by increasing their visibility. These filters are valuable to the
visitor, and increasing their visibility with higher contrast graphics and text should
increase their usage.

MSN Global UX



Search Spell Check

Search Spell Check seems to be inconsistent
e User Model

Two separate searches were performed:
1. Searched for “married with childrn”
e No suggestions
2. Searched for “top chef Sattle”
e Does provides suggestions

entertainment .= movies music ' more v MSN hi
[ —

W TV | Web

m% married with childrm

Home = TVLlistings = Tonight'sPicks  Reality TV. | MewonDVD = Browse TV Shows ~ Photos = Mews  Blog  Superfans

Search Results for: married with childrn

MSN TV MSM

All TV Results Photos TV Shows People Features All Entertainment Results results by bﬂ‘]g

There were no results found for "married with childm"

Spell Check for “married with childrn”

movies music ' more v MSM b
[ S—

e

Web

v
top chef sattle S blﬁg

Home = TVLlistngs  Tonight's Picks  Reality TV MewonDVD  Browse TV Shows — Photos | Mews  Blog = Superfans

— = \ijere vou looking for top chef seattle?
Search Results for: top chef sattle

MS5N TV MSM

All TV Results Photos TV Shows People Features All Entertainment Results results by t)lfﬁg

There were no results found for "top chef sattle"
Spell Check for “top chef sattle”

» Recommendations
e Provide a consistent spell check experience
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Search Options
Options set to TV, click “bing”
Results include listings outside MSN-TV
e User Model

Using the “bing” button with the “TV” option selected, one expects bing to search within MSN
TV, but search returned results from the entire web.

entertainment cele / = v ne | Mal | MyMsSM | Signin

Home TV Listings

See What's New
for Fall

y
& Shag in the Saddle
Again

7 Turn Ons
& Turn Offs

Tonight's Picks  Reality TV

Mew on DVD  Browse TV Shows Photos MNews Blog

Superfans

Sponsored Links
DISH® - Official Site
120+ Ch For $24.98/mo For 12 Mos. Recerd In 1 Room,

Mom K r Online
Stay at home Mom makes 57 100 a month! Read her story:
Special Report

News

30 Rock Theme Song
30 Rock DVD

30 Rock Characters
30 Rock Wallpaper
30 Rock Quotes
Videos

Images

RELATED SEARCHES
30 Rock TV Show

30 Rock New Season
30 Rock Episode Guide
NBC 30 Rock

30 Rock Page

30 Rock Hats

30 Rock Finale

30 Rock Free

SEARCH HISTORY

ALL RESULTS

Best match

30 Rock Comedy TV Show - Videos, Photos, Episode Recaps, Bios ...
www nbe_com/30_Rock - Official site

Watch video clips from the 30 Rock TV show on NBC starring Tina Fey, Alec Baldwin,
Jane Krakowski & Tracy Morgan.

Episode Guide About
Video Fhotos
NBC Video Rewind Find Qut
Bios Recaps

Search nbc.com

See anything wrong in this result? Tell us

News about 30 Rock

Update on Rock Island news

Center on 9th St,) will be presented by the Rock Island Parks &
Recreation Dept. at two public meetings - Monday, August 31 at...
Quad Cities Onlines 56 minutes ago

Fire destroys Pilot Rock's only bar World Link 4 hours ago
Massive blasts rock Kandahar Globe and Mail 5 hours ago

MNew Orleans

See today's top stories - Create news alert
30 Rock - Wikipedia, the free encyclopedia [
30 Rock is an American television comedv series created bv Tina Fev that currentlv airs

Using the “bing” button returns results from the internet, not just MSN TV.

» Recommendations

e If “TV” option is selected, search should only return results within MSN-TV

MSN Global UX
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Select Search Option “Web”

Takes one away from MSN-TV to bing search 3
e User Model

Expected the “Web” link (adjacent to “TV”) to behave like a tab or option, and allow one to
search the web from current page.

entertainment celebs movies
(i

d sore W MSM home | Mail | MyMSN | Signin
TV | Web

e -, oing

Home — TVlstngs  TonightsPicks — Reality TV NewonDVD  BrowseTV Shows = Photos | News | Blog

Superfans

Ses What's New Sponsored Links
for Fall - DISH® - Official Site
A 1 Ch For $24.98/mo For 12 Mos. Recerd In 1 Room,
] : A b W her!
Shaq in the Saddle M s y o
Again Mo 56 mline
19' " Stay at home Mom makes $7,100 a month! Read her story:
4 4 Turn Ons y % S.pec:lal Report .
=" & Tum Offs ‘ e
azy White Teeth

Search from header, select the “Web” option

P T o I T
 Tour Bing. | MSH |

PETET—

Live Search is evolving. Tour Bing.

Images
: % S ST o b Y o\ - -
Selecting the “Web” option from MSN TV search, opens a new browser loaded with bing search.

®» Recommendations

e Allow one to select an option to define what type of search they want to perform, and
perform the search from the current page

e Only use one search button

MSN Global UX
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Browse

Browse TV Shows
Tabs were not immediately visible and tend to blend into background

e Attention & Salience

The top tabs under “Browse TV Shows” are valuable for visitors to filter their listings.
Unfortunately they were not noticed until the 3rd or 4th attempt to narrow the listings to the
desired content.

Alpha letters/links are small, can be difficult to click
e Attention & Salience

The alphabet links are also a valuable way to filter and navigate through the TV listings, but the
letters are rather small and can be difficult targets to click on.

Low visibility of highlighted alpha selection (after a letter is selected)
e Attention & Salience

After an alphabet link is clicked on, it changes from blue to black, which produces low contrast
highlighting the selection made.

Current filters are somewhat limiting
o Flexibility & Efficiency of use

Even after one uses the current filters, there can still be a fair number of listings to view.
Additional of filters would be beneficial to the visitors.

Tabbed filter reads “free episodes”, where other reference uses “full episodes”

e Consistency

The reference to “free episodes” is inconsistent with other references to watching episodes,
and may lead one to think there is other content that is not free.

MSN Global UX
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entertainment celebs movies music 1 more MSN home | Mal | MyMSM | Signin

F

K““ tv
Home | TVlistngs = Tonight's Picks = Reality V. MewonDVD  Browse TV Shows  Photos  Mews | Blog = Superfans

Browse TV Shows

Top Shows All Shows Shows With Free Episodes [ i
DISH® - Official Site

A0S ABCDEFGHIJKLMNOPQRSTUVWXYZ others Why Pay More For TV? Get $15 OFf Per Month For 12

Al Genres + AllDecades ~

Name 4 Years Genre red to turn yelow teeth white
The O.C. 2003-2007 Drama o
The Oblongs 2001 Comedy Blacl 0

Go Places. Take Your Life On Tour. The New BlackBerry
Obsessed 2009-present Reality
Ocean Force 2008-2009 Reality Wi
October Road E2 2007-2008 Dk Elcrease Productivity And Minimize Repetitive Tasks W/ VS

eam System.
The Odd Couple 1970-1975 Comedy Microscft com/\fisuslStudic
Odd Man Out 1993-2000 Comedy, Drama .
. o onight's picks
Odyssey 5 2002-2003 Drama, Sd-Fi/Fantasy =
Off Centre 2001-2002 Comedy ' erminaliirds
9:00 PM

The Office 2001-2005 Comedy U8 cos
The Office £ 2005-present Comedy .

Looking back on your childhood is usually filled with happy
Oh Baby 1998-2000 Comedy, Drama memories of pory rides, birthday parties and playing catch

: in the backyard. But nat Far Dr. Reid (Matthew Gray

Oh Grow Up 1999 Comedy, Drama Gubler), This week, the good doctor embarks on his cwn
The O'Kasfes 2003 Comedy investigation inko the murder of a...
Cliver Beene 2003-2004 Comedy View All =
Olivia 2009-present Children, Family,/Children

Browse TV Series

®» Recommendations

e Increase visibility of tabs and selected tab. The contrast between these tabs and the
background can be enhanced, making them more noticeable to visitors and possibly
increasing their usage.

e Increase size of alpha links and make space around each character clickable. Increasing
both the size and the clickable area can ease the task of finding one’s desired show.

e Enhance the contrast between the selected letter and others (maybe utilizing the
“clickable” space around the letter). This will increase the visitor’s awareness of the
selection as they view and further filter their listing.

e Accessibility to watching episodes can be increased with the addition of new filters. A
couple suggestions that would help visitors find desired episodes to watch include:

0 Display only Current or Active shows
0 Display shows with recently added videos
e Use the word “full” in place of “free” to be consistent with other areas of site

MSN Global UX



Browse Episodes
Listings are lacking filter ability, making it difficult to find episodes with videos

e Flexibility & Efficiency of use

In the provided scenario / screen shot, the episodes with videos are not displayed on the first
page, so one must step through pages of listings until they find the available videos.

Poor visibility of sorting ability
e Attention & Salience
Series episodes are displayed starting with most recent. To watch a series from the beginning,

one must access the last episode listed. The column headers provide sorting ability, but they
don’t stand out or appear as clickable links.

Some shows have a lot of episodes, which can be cumbersome to browse
e Flexibility & Efficiency of use

Shows that have been on the air for several years are liable to have a few hundred episodes.
Browsing these episodes can be improved through additional grouping and navigational aids.

Arrested Development: Episode Guide

#w  Name Orig. Air Date Video
58. Untitled 04-05-2009
57. Fakin' It; Family Ties; Exit Strategy; Development... 02-10-2006

George 5r. gets a new lawyer; Buster fakes a coma to avoid testifying;
Michael tracks down his long-ost sister, ... Full summary
5o, Fakin' It 02-10-2006

Michael plays the family lawyer in a mock trial; Buster pretends he is
comatose; Lindsay fights for Buster's rights;... Full summary

Phatos

55, Development Arrested 02-10-2006
Michae! tries to keep the family from selling their shares of the stock; Lindsay
uncovers a secet; George-Michael... Full summary

54, Exit Strategy 02-10-2006

Michael and Buster travel to Irag; George-Michael throws Maeby a surprise
party; a prosecutor tricks Tobias into. .. Full summary

53, Family Ties 02-10-2006
Michael tracks down a woman who may be his sister; Tobias and Lindsay
make separate dates with the same trainer.

TV Episode Guide

» Recommendations
e Add a filter to view only ‘episodes with videos’. This will increase accessibility to those

episodes/videos not displayed on the default view.

e Increase the visibility of sort headers. Most of the column headers are links, but that’s
not readily apparent.

e Improve general browsing of episodes through grouping by season.
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Browse Featured Videos

Missing ability to filter or sort videos
e Flexibility & Efficiency of use

When browsing featured videos, one is liable to encounter a few hundred listings. There is no
ability to sort or filter the listings, so one may have to step through several pages of listings to
find a desired video to watch.

No indication of video length or airing date
e User Model

The listings provide some information, but are lacking information such as length or airing date.
Missing ability to jump to beginning or end with numeric page navigation
e Flexibility & Efficiency of use

After one steps through a few pages of results, there is no easy way to return to the beginning
of the result set, they must go page by page to get back to the beginning.

Arrested Development: Videos

i») Arrested Development - Disaster Play
Maeby explains to George-Michael
lirector, Tobias is
ruining the schoal...

(#) Arrested Development - Breakup
Michael breaks up with Sally Sitwell
because he thinks he might be
fathering a child again. ..

) Arrested Development - In Iraq
Michael and Buster go to Irag to get
their family member out of prison.

i) Arrested Development - Sexual
Attraction

(») Arrested Development - Hot Sailors
Tobias offers a name for the sailors.

(#) Arrested Development - Attraction to
Maeby
George-Michael is attracted to Masby.

i») Arrested Development - Mo More (#) Arrested Development - A Mew Girl
i T +

chael all about a new girl

ael goes to the hospital a
stop faking the com:
getout,

(») Arrested Development - Birthday
Party

(#) Arrested Development - Hitting Tt OfF
Michael Bluth hits it off with Nelly on

Nobedy shows up to Maeby's birthday their spedal "date" at the bar.
party makes George-Michael
feel a litth
41-50 of 498 10 ~ PerPage <Back 3456 7 Next>

Featured Video listing

» Recommendations
e Add sorting ability such as ‘highest rated’, ‘most viewed’, ‘recently added’.

e Provide more video information, such as user rating, length, airing date.

e Add first and last page links. This will allow the visitor to easily jump to either the end or
back to the beginning of the result set.
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Series Overview Page

“User Reviews” is displayed separately from user ratings
e User Model

When looking for “User Reviews”, the first place they were expected to be displayed was with
the User Ratings. Reviews were found in the left navigation column.

Photo displays “Watch Full Episodes Now”
e User Model

After reading the text on the photo “Watch Full Episodes Now” expected to go to a list of
episodes to watch, but actually loaded a video.

30 Rock

Air Time:

Your rating: write 2 review
Premiere Date:
October 11, 2008

Starring: Tracy Morgan, Jane Krakowski, .. | View all cast & cew

Description: Along with Studio 60 an the Sunset Strip, 30 Rock was ane of
“““ 7 TV season to take place backstage ata

Saturday Night Live-style comedy show, In the case of 30 Rock, "SML™ veteran

Tina Fey served as series areator and executive producer, and also assumed

the leading role of Liz Lemon, head writer of the fictional comedy-ensemble

o series The Girlie Show. " Liz was placed in the none-too-skilled hands of novice

:0 WATCH FULL EPISODES NOW network executive Jack Donaghy (Alec Baldwin), whose... Read more

Previous Episodes View all episodes (58)
Watch
Episode Aired Episode

Series Overview page

» Recommendations

e Position “User Reviews” with ratings. That is where one can write a review, so one
should be able to view reviews from that location.

e Change text to singular verbiage “Watch Full Episode Now”

MSN Global UX

on NBC Avg. user rating: e feds 73 ratings —



Rating an Episode
Unclear whether the system accepted one’s rating
e Feedback
After going through the process of rating an episode and being able to change it, there’s no

indication whether the system actually accepted the rating or not.
24

2

PR
3 WATCH FULL EPISODES NOW '. - .' i b wwela
Select a rating
£7 Windows Live
s
Sign in
24
G
D WATCH FULL EPISODES NOW »
User rating is displayed
24
P R—
Q WATCH FULL EPISODES NOW vuten.
Can change the star rating
24
G

D WATCH FULL EPISODES NOW LA tempt, thearted a rod Peead moee

New rating is displayed, but count didn’t change

» Recommendations
e The system should provide feedback about user’s action
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Episodes to Watch

Episodes are available to watch, but cannot access from the Overview page
e Flexibility & Efficiency of use

The “Browse TV Shows” listing indicates episodes for “The Office” are available to watch, but
there are no links available on the Series Overview page to access the episodes. (Viewable
episodes were found on the 3rd page of episode listings.)

Browse TV Shows

Top Shows all Shows Shows With Free Episodes L3

AMlOAABCDEFGHIIKLMNOPQRSTUVY W XY Z others

All Genres + AllDecades
Name « Years Genre
October Road L 2007-2008 Drama
—  The Office [} 2005-present Comedy

Qan Surfari ﬁ 2004-present Sports

One Piece 9 2004-2008 Action/advent
Family /Children

The Outer Limits 3 1963-1965 Sci-FifFantasy

Browse TV Shows, indicates episodes are available for “The Office”

The Office
Air Time: extairi
NEC Avg. user rating: #rdrdrdrds 20402 n inng
on MBC
Your rating: i a i

Premiere Date: a Casual Friday

March 24, 2005 Michael must settle a dispute
within the sales team;

Starring: Rainn Wilson, Steve Carel... | View all cast & crew employees causs ?J'Ul_JH° ""hfl"
they take the term * " casual

Description: This U.5. adaptation, set in a Scranton, Pa., paper company Friday too loosely.

office, \s_sﬂme-.-ha[faster paced than I\‘he original. However, all the characters Airs: THU 5,20 3:00pm

essentially are the same - from Michael Scott, the w boss ever, to smitten NBC

everyman Jim, who is wooing pert receptionist P en he isn't preoccupied 31 mins

with baiting his high-strung, brown-nosing co-w wight.
View all 4 airings of 'The
Office’

twprovider
Previous Episodes View all episodes (112) Feature

- ) Mo local listings provider chosen
Episode Aired TV Characters We Could Live with

and Those We'd Avoid Enter your zip code

112. Company Picric May 14, 2009

Michael reunites with Holly (Amy Ryan) at Dwight e
Dunder Miffiin's annual company... Full PR (R P IR G WA i
sy as an assistant to the manager of

— the Scranton; Pa., branch of
111. Cafe Disco i R Dunder Miffin, As entertaining as
110. Casual Friday Apr, heis on this very delightful show, =

he reminds me far too much of
105. Broke people I actually worked with,
108. Heavy Competition Read more..,
x-3/%x-1=x-4/%x-5

Videos view all videos (297)

M (*) The Office - Party Down
Michael's Café Disco becomes a hit,

\#) The Office - Smells Like Bacon
Kevin loves the smell of bacon in the
morning.

No links to watch episodes from the “Series Overview”

» Recommendations
e Assure links are available to watch episodes
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Episode Information

Photo is not formatted properly for the display 3
e Aesthetic & Minimalist design

When viewing the “Episode Info” page, accessed from the “Episode Guide”, the main photo
does not fit the provided space.

Arrested Development: Episode Info

Amigos

< Previous Episode Episode Guide Next Episode > |

L 21, 2004 0n FOX Avg. user rating: 0 ratings

Your rating:
line: \Watch for free

Wl o=cave)
, no airings of this episode were found in the next ten days.
all airings of "Arrested Development'

€ staircar turns up in Mexico, and Michael, increasingly frustrated, wants to
ther to give him & piece of his mind.

ies - Comedy

View all series videos (249)

i®) Arrested Development - Searching For
Pop
Michael searches for his father in
Mexico and is accosted by "Ice,” the
bounty-hunter. In the confusion, ...

Episode Info page, as accessed from Episode Guide

i») Arrested Development - Mot Afraid To
Make Mistakes

GOB adjusts to his new position as
President of the company.

» Recommendations
e Assure photos are sized properly
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Watching Videos

There is no navigation available to return to where one was
e User Control & Freedom

There is no navigation available on the video page, to allow a visitor to return to their previous
page. There are two links available, but one leads to “hulu” and the other leads to an odd “TV
Shows” page. One must user their browser’s back button to return to a prior page.

Inconsistent page to page user experience
e Consistency; Visual Momentum

There is a lack of consistency in the user interface when one clicks through to watch a video
from the MSN TV site. The video page is lacking common elements such as the top MSN
Entertainment tabs and the TV navigational tabs. In addition, one loses the context of the TV
series/episode, limiting the access to other TV content.

The “Related Video” tab combines video clips and episodes
e User Model; Consistency

The tab “related video” under the video display contains both episodes and videos. Survey
participants did make the distinction between videos (as featured clips) and full episodes. This
content is also organized separately within the TV series pages.

Background boxes are really faint, could use better separation between sections
e Proximity & Grouping

The social networking icons (twitter, facebook etc.) seem to float on the page above the related
video section. There are boxes encompassing these elements, but they are not very visible.

MSN Global UX



MSN home | Mail My M5 Sign in

msn® video

video guide tv shows follow MSN Video @

nuiv
Arrested Development
Arrested Development - Top Banana

Michael realizes that running the company &n't
going to be as easy as he thought, especially
since his father seems to be puling some strings
from inside the joint.

related links
Hulu - Arrested Development

«  00:06:47 /00:22:06 | &9 [Z]| menu a Help LGBTQ youth r‘ =

m Hetrick-Martininstitute v
Home of the Harvey ilk High Schoot £

= email video lirk: | blng 205000 results - view all

rate VP IT YT Ne

Top Banana (Arrested Development episode)
- Wikipedia, the free ...

"Top Banana” i5 the second episode aired of the
TV comedy series Arrested...
en.wikipedi.org/ wiki/ Top_Banana_{Arr...

"Arrested Development” Top Banana (2003
Plot: Michael suspects that George 5r. is running
the business from inside...
www.imdb.com/title/tt0515256

related video comments {0} 1of3 >

most watched today

= h - J L
Arrested Development - Arrested Development - Arrested pment -
Pilot Bringing Up... Charity Drive

Arrested Development Arrested Development Arrested Development p

21:46 22:12 1:45 { T
Boy collects Beats From the Deadly
VaCuum. ., Street Californiz

‘Wildfires

& TR
Jaycee 7 slain at Ga,
| ¥ 18-year... kidnappers mobile home. ..
Arrested Development - Arrested Development - Arrested Development - linked...
Don't Just... What's the Rush? Colonel... S A S
Arrested Development Arrested Development Arrested Development ) Y
143 3:42 1:36 |

Watching a TV episode

» Recommendations
e Provide visitors easy access back to the page they came from. At a minimum provide
links to “Series Overview” and “TV Home".

e Maintain the common “TV” user interface and easy access to additional content by
showing videos within the TV context.

e Maintain the distinction between videos and episodes, by using a separate tab for
episode listings.

e Use more salient boxing and grouping of elements

(‘:” MSN Global UX
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Watch a Featured Video

Inconsistent user experience — resulting in multiple video players
e Consistency; Visual Momentum

Watching a video from different TV shows, can result in three different video experiences.

Watch a video of “America’s Got Talent”

| ing

() v v

rr—— i (E)w .
e v b
widea.min.com
WAL st 140 wisa] o

Watch a video of “Big Brother”

» Recommendations

e Maintain familiarity and provide a consistent video watching experience for the visitor.

MSN Global UX
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Link to TV Shows page (from watching a video)

Odd page transition, new style of page presented
e Visual Momentum

“TV shows” was selected on top, but not highlighted
e Feedback

Lower case alpha links are even more difficult targets to select than others
e Attention & Salience

Left column filters don’t stand out as well as other pages
e Attention & Salience

Poor separation between Left navigational links, and content
e Proximity & Grouping

A lot of content for user to look at
e User Model

video guide

tv shows

tv shows > al

videos

SMhome | Mail | My MSN

| s

al o9 abcdefghijkImnopagrstuvwxy others
tv shows
al »  "Gimme My Realty Show!" Gotti's Way 2 Rocky and Bullwinkle and Friends
clips 10 Things I Hate About You Gourmet's Diary of a Foodie Roswel
2006 Fall Preview Grammy Awards Roval Pains
ful episades 2008 A-List Awards Grammys Ruby
genres 2008 Fall Preview Great American Road Trip Ruby And The Rockits
al = 2008 GLAAD Awards Great Museums Rules Of Engagement

action and adventure

2008 Summer Preview
2009 CMT Music Awards

Greatest American Dog
Greek

Running in Heels
RuN's House: Season 5

advertisement 2009 Fall Preview Greek To Chic RW/RR Challenges: The Duel 2
animation 2009 MTV Movie Awards Grey's Anatormy Saturday Night Fights
AUDTOE 21 Jump Street Guiding Light Saturday Night Live
24 Halfway Home Scare Tactics
business 30 Days Halimark Schoal Rumble
celebrity and gossip 30 Days of Night: Blood Trails Hardball Scientific Amarican Frontiers
comedy 30 Rock Harper's Globe Scott Miller
. ) 5 Dollar Cover Harper's Island Scrubs
crime and mystery
90210 Hawail 5-0 Sea Hunt
Eaig”r';;mtm and A Double Shot At Lave Show Hearts Afire Season Finales
: A Shot at Glory Hell's Kitchen Secret Diary of a Call Girl
drama Access Hollywood He-Man and the Masters of the Universe  Secret Talents of the Stars
education Accidentaly On Purpose Heroes Sesame Street
entertain ACMA Hey Paula! Sex Wars
ekt Adam-12 HGWT Shag Vs
Addicted to Beauty Highlander Shag's Big Challenge
extreme sports Aeon Flux Highlights Shark
family and kids AFI Awards Hill Street Blues Shark Tank

games

After Hours with Daniel

Hitting Planner

Shear Genius

Airwolf Hole In The Wall Shock Treatment
gaming ALF Holiday Moments Shorties Watchin' Shorties
health Alfred Hitchcock Hour Hollywood Squares Signal to Noise

horror and thriller
house and home
international
lifestyle

®» Recommendations

Remove link to this page — direct visitor to TV Home, Browse Episodes or Series

Overview

MSN Global UX

Alfred Hitchcock Presents
Alias Smith And Jones

Amazing Adventures of a Nobody:

Europe
Amazing Race

Hollywood.tv

Home Holidays
Homeland Security USA
Hook Me Up

Horror Movies

Silent Library
Simon & Siman

Sit Down, Shut Up
Sitting Ducks

Six Degrees

TV Shows, as linked from the Video page

Sgnin
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TV Listing

Location and Provider

The “tvprovider” link and display is located off to the side away from the main

content

e Proximity & Grouping

The display and the link to set up one’s provider information are located off to the side of the
main display.

No local listings provider chosen

Enter your zip code

ed Links

DISH® - Official Site
120+ Ch For $24.99/mo
For 12 Mos. Record In 1
Room, Watch In Another!

www. DISHNetwork.com

Home  TVLlistngs  Tonight'sPicks = Reality V. MNewonDVD  Browse TVShows — Photos  Mews  Blog  Superfans
TV Listings
. tvprovider
Today, August 18 v 400PM v AllCategories = -
All Categories Movies Sports Kids News HD Favorites
@ =Repeat @ = New
4 | 4:00PM 430 PM 5:00 PM 5:30 PM 6:00 PM 6:30 PM >
ABC Eyewitness News 4:00PM Eyewitness News 5:00PM Eyewitness News ABC's World News
6:00PM With Charles Gibson
CBS Dr. Phil @ CBS 2 News at 5:00 CBS 2 Mews at 6:00 | CBS Evening News
With Katie Couric
FOX The Wendy Wiliams Show @ King of the Hil @ | King of the Hil @ | The Simpsons @ ™Z @
NBC The Ellen DeGeneres Show @ Channel 4 Mews Channel 4 News MBC Mightly News
ow The Jamie Foxx @ | The Wayans @ | My Wife and Kids @ | According to Jim @ | Friends @ KTLA News at 6:30
Show Bros.
MNT 5till Standing @ | stil Standing Tyler Perry's @ | Tyler Perry's @ | The King of © | The King of (]
House of Payne House of Payne Queens Queens
KPXN M*A*5H @ M=A*SH @ Boston Legal @ Family Feud @ Family Feud @

» Recommendations
e Increase the visibility and accessibility of “tvprovider” by locating the display closer to
the main functions, where visitor’s focus would likely be.

MSN Glo

bal UX

TV Listings default view
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Setting Location and Provider

1. The pop-up displays a lot of text for user to read
e Aesthetics & Minimalist design

This pop-up contains a lot of information, some of which is incorrect (TV listings are displayed,
but one’s local listings may not be displayed), and other information is not necessary (there’s
no need to explain the use of cookies to a visitor).

2. The scrollbar is light and difficult to see
e Attention & Salience

After one provides their location and provider type, they are presented with a list of providers
to select from. This list can be long and extend below the fold of the pop-up. Because the scroll
bar is so faint, some visitors may miss it, and not be able to select the correct provider.

3. Information is not easily read
e Aesthetics & Minimalist design; Match between system & real world

After selecting a provider, the visitor is asked to confirm their choices. The displayed text could
be improved to enhance legibility.

Choose your TV service provider Choose your TV service provider
To o show times, nuist your = Is this th t information?
2 . i) Is this the correct information?
Climerse e Sl e WP AN gy e Cable or IPTV, Comgast in ZIP/postal code 98004
@ Broadstripe, Seattle (76 channels)
1. Enter your ZIP/ postal code: Broadstripe, Seattle (202 channels) Click Back to select a different service provider.
9800,4, e = . © Comcast, Edmonds (76 channels)
ex. 90012 (Us), M4G-4]3 (Can.)
2. Choose your TV service type: Comcast, Edmonds (378 channels)
Antenna Comcast King County Jerald, Seattle (75 channels)
© Cable or PTV Comcast King County Jerald, Seattle (395 channels)
Satelite
%) Comcast Roosevelt, Seattle (76 channels)
©) Comcast Roosevelt, Seattle (372 channels)
Comcast Roosevelt, Seattle (420 channels) -
== = o [ o || o]

1. Choose Provider — Initial display 2. Choose Provider — Select Provider 3. Choose Provider — Confirmation

» Recommendations
1. Shorten the text and provide a simple explanation of the purpose of the form.

2. Use a drop-down or make scroll bar more visible to assure visibility of the entire list of
providers.

3. Re-format text to improve legibility and be easier to read at-a-glance.
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High Definition Listing
Cannot view a list of High Definition shows within a Category
o User Model

When viewing the TV Listings, there are filter tabs available at the top of the listing, allowing
one to refine their view of shows. These include categories such as movies, sports and kids.
There is also a selection for “HD”, high definition.

One can select and view individual categories, or they can select and view shows broadcast in
HD. One cannot easily identify shows within a category as broadcast in High Definition.

Some channels are liable to broadcast shows as either HD or normal.

IV Listings
Today, September 1 > B:00PM ~  Movies -
All Categories Movies Sports Kidz | Mews  HD Favorites
< | 8:00 PM | 830 PM 9:00 PM %:30 PM | 10:00 PM | 1030 P1a >
KPXN The Break-Up
AMCP Last of the Dogmen | Pale...
BETP A Low Dawn Dirty Shame | |
CHTVP | Pure Country >
TV Listings: Viewing Movies only
'V Listings
Today, September 1 ~ H00PM - HD -
All Categories Movies Sports Kids | Mews Favorites
® = Repeat @ = New
< | B:00 PM 8:30 PM 9:00 PM | 9:30 PM 10:00 PM | 10:30 PM >
ABC Shag vs. @ Primetime: The Outsiders @
CBS NCIS @ NCIs @
NBC America's Got Talent @ America's Got Talent @
cw 50210 @ 50210 @ | KTLA 5 News at 10 ©

TV Listings: Viewing HD only

» Recommendations
e Indicate shows broadcast in HD using an icon, similar to “Repeat” and “New”, instead of
treating it like a category
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Setting Favorites

Single word “Favorites” is somewhat ambiguous

e User Model

The word/link “Favorites” is displayed on the TV Listings page, but it’s not clear “who’s”

favorites.
TV Listings
Today, September 1 - 3:00PM « Al Categories
|
Movies Sports Kids News HD Favarites
@ =Repeat @ =New
4 | B:00PH B:30PM 9:00 PM 9:30 PM 10:00 PM | 10:30 PM >
ABC Crash Course @ Shag Vs, @ Primetime: The Outsiders &
CBS NCIS @ Big Brother 11 @ NCIS @
FOX Hell's Kitchen @ More to Love @ Fox 11 Ten O'Clock News
TV Listings view
» Recommendations
e Use the term “My Favorites”
Setting Favorites — Signing In
Sign in from Favorites Pop-up uses a different Ul from other Sign-In pages
3

e Consistency; User Model

From the Favorites pop-up, if one selects “Sign In” they are presented with a sign-in page, but
it’s different from the other sign-in pages they may have encountered. It’s not clear if one
signing in to MSN Entertainment or Window Live?

Favorites

Sign in with your Windows Live ID to save all your
favorites.

This means your favorites can be accessed as you
move between different computers.

| Sign In H Continue |

Favorites pop-up from TV Listings

» Recommendations
e Use a consistent sign-in page
e Clarify the branding

c’?
¢

MSN Global UX

Sign in to MSN Entertainment

E-mail address:

Password:
Forgot vour password?

[F] sign me in aut y
Sign in
Sign in using enhanced security
tsites

<7 win

nd Microsoft

NEW TO MSN?

Create Account

2
9

) |

Sign-in from Favorites pop-up




Setting Favorites — Signed In
Text continuously reads “Loading Favorite TV Shows...”
e User Model

After one signs-in, they are presented with a page that contains some confusing messages, the
text reads “loading favorite TV Shows” but it remains and never loads (one hasn’t selected their
Favorites yet).

Text “Loading...” and “There are no favorite channels...” are both blue and
underline with a mouse hover — but are not links 2
e User Model

Some of the text looks like links, but they’re not.

Text instructs user to use “customize button”
e Consistency

The text instructs the visitor to use a customize “button”, there is no button available, but there

H UH ”
isa “link”.
V Listings
— 1
Today, August 18 * Z:00PM » Al Categories + IG_:-I
j
All Categories Movies Sports Kids News | HD All Channels |Cust0mize

|
Loading Favorite TV Shows. ..

Favorite TV Channels
There are no favorite channels in your list, Please use customize button for adding favarite channels.

All Categories Movies Sports Kids News HD

TV Listings view after signing-in

» Recommendations
e Use correct and meaningful messaging
0 Don’t say loading at this point
0 Only use link style with true links
0 Use consistent terminology

€2 MSN Global UX
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Setting Favorites — Customize

1. Initial Customize pop-up

e Pop-up reads “Manage Favorites” but link reads “Customize”

e Pop-up lacks instructive text

e Confusing text at the bottom of the display

2. Begin entering the name of a TV show
e Returns first show found with matching string

3. Enter entire show name
e Returns correct listing

e All displayed results/text highlights as links, but nothing is clickable

e No apparent option to select/save your show

Manage Favorites

@ Search Shows

Search Chumed

1. Initial Customize Pop-Up

Close

Manage Favorites

@ Search Shows
Search Chanmel |

Show Channe =l

2. Begin enter TV show

Add/Delete

Close

Manage Favorites

& Search Shows
Search Channe el

he view

Show Channel Add/Delete

Clags

3. Enter entire show name

» Recommendations
4. Initial Customize Pop-Up
0 Use consistent terminology
0 Provide instructive text
0 Use correct and meaningful messaging
5. Begin entering TV show
0 Allow user to finish entering data before populating fields —
suggest a “submit” button
0 Only use link style with true links
6. Enter entire show name
0 Only use link style with true links
0 Allow one to enter multiple “favorites”
0 Provide a clear “save” or “cancel” option

MSN Global UX



Setting Favorites — Finish Customizing

Closing the customize pop-up displays the original page
e Flexibility & Efficiency of use

Clicking the “close” in the customize pop-up, simply returns one to the original display. There
does not appear to be a way to load one’s favorites.

TV Listings

Today, August 18 ~ 3:00PM v Al Categories v | [Go]
I
All Categories Movies Sports Kide | MNews HD &l Channels | Customize
|
Loading Favorite TV Shows. ..

Fawvorite TV Channels

There are no favorite channels in your list. Please use customize button for adding favorite channels.
All Categories Movies Sports Kids News HD

TV Listings view after closing the customize pop-up.
» Recommendation

e Provide an efficient method for the visitor to load their favorite TV shows.

Selecting Date

Selecting one of the furthest out dates results in an error
e Error Prevention

From the TV Listings page, if one selects one of the furthest out dates, it usually results in an
error.

Home = TVlistngs  Tonight'sPids = Realty V. NewonDVD = BrowseTVShows — Photos  Mews  Blog | Superfans
TV Listings

Monday, August 31 w~  11:00 AM

» Al Categories « |Go
Get your local TV listings
There is no information available for this request. Please try again later.

TV Listings Page, after the furthest out date was selected

®» Recommendations

e Don’t include dates without supporting content
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Viewing Movie Details
The follow is a group of issues encountered while viewing the Movie Details pop-up, accessed
from the TV Listings page.

The link, “More TV from MSN” simply opens a new browser with MSN-TV

e User Model 3
The movie titles are cropped (TV titles are not cropped)

e Aesthetics & Minimalist design 3
Episode title has no supporting data

e Aesthetics & Minimalist design 3
Boxes separating information are not very visible, poor separation of content

e Proximity & Grouping 3
Right side ad (“WATCH FULL EPISODES”) looks as though one can watch
episodes of this listing — simply opens a new browser with MSN-TV 3

e User Model
Both “More...” and “Watch Video” have no supporting data 3

e Aesthetics & Minimalist design

Program details

Gl More TV from MSN

Summary Scary ... e
Credits Episode title not available EEESFSVAICH FULL EPISODES
All airings An anchorwoman (Anna Faris) investigates
rumors about UFOs and a videotape that leads
Mo to deaths
Watch Video
Channel COMEDYP Ch. 60
Time: Today, 4:00 FM PT
Duration: 120 min.
View all "Scary Movie 3" info -

i Your provider is Comcast 98004

Change provider

Movie Details pop-up, accessed from the TV Listings page

» Recommendations
e Avoid links that simply open a new browser window — not what the visitor would expect

e Don’t crop or abbreviate titles
e Don’t display information without valid content

e Enhance visibility of boxes and grouping with salient graphics

50 MSN Global UX



c’?
(7

Viewing Photos

Missed photo search in the right column

2
e Attention & Salience
There is a search box available for the photo section, but it was overlooked completely.
Unexpected behavior after selecting an alphabet link >

e User Model; Attention & Salience

Clicking an alpha link refreshes the entire page, taking one to the top of the page and spinning
the photo carousel. Because one’s attention is drawn to the carousel, one may think the results
are displayed in the photo carousel, but results are actually displayed below.

Photos appear to be organized by actor, not show
e User Model

While browsing for photos of “The Office”, the thumbnail displayed is from one of Steve Carell’s
movies, not “The Office”. Clicking through, the only photos available are of Steve Carell. The
photos seem to be organized by actor, not show, as expected.

Alpha letters/links are small, can be difficult to click

2
e Attention & Salience
The alphabet links are rather small and can be difficult targets to click on.
Poor use of horizontal space in results listing 3

e Aesthetics & Minimalist design

The display of a single photo takes the entire width of the page, but there is no content to fill
that space.

Each row containing a photo, highlights with the mouse, but is not clickable.
e User Model

When moving one’s mouse around the photo listings, each row highlights as the mouse moves
over it. In most Uls, this would indicate the area is “hot” or clickable as a link. That is not the
case here, it simply highlights.

MSN Global UX
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Home = TVlistngs  TonmightsPicks = Reality TV MewonDVD  Browse TVShows  Photos  News  Blog = Superfans

Photos: TV

All My Children explore more photos

Most viewed photoz

Rs é‘ '!1‘_@ Y .4 Highest rated photos
1 ¢ N vl -G A < Random celeb photos

Random movie photos

[Photo search [
BING & DECIDE.

! 'GET TV PHOTOS RSS FEED

i ABCDEFGHIJKLMNOPQRSTUVWXYZ 03 others all
TV Series « Images

The Ex List 7
8 The Girls Next Door 32
N The Martha Stewart Show 4
The Mole 15

The 0.C. 41

Bl The Powerpuff Girls 8

TV Photos display.

Recommendations
e Re-position photo search close to the main part of the page, where a visitor’s attention
would be

e Control the position of the page when an alpha/letter link is selected

e Do not spin the gallery when an alpha link is selected

e Try to load, and default to “cast” photos for TV photo searches

e Utilize enhanced alphabet/letter links as recommended in other areas of the site
e Improve use of horizontal space

e Either do not highlight the row listing, or allow entire row to be clickable

MSN Global UX



TV Ratings

Daily and Weekly ratings are displayed, but not for the current day and week
e Attention & Salience

Daily and Weekly ratings are readily available, but they are not the current day or week. There
is a date supplied but it is not immediately visible.

DAILY TV RATINGS Weekly TV Ratings

= Sunday, Aug. 16th, 2009 (in millions) B
1. Dateline (NBC) 6.15
2. Meil Diamond: Hot August Might (CBS) 5.33
3. Monk (USA) 531
4, Psych (USA) 4,2
5. 20/20 (ABC) 13
. Suite Life on Deck (Disney) 4,14
7. Wizards of Waverly Place (ABC) 4.08
3. Numbers (CBS) <
9, Ghost Whisperer (CBS) 3.58
10, Supernanny [ABC) 3.2

ﬁﬁf‘fﬁ‘ & 2009 Variety, Inc. All Right Reserved

Daily TV Ratings, as found on the Home and “Tonight’s Picks” pages

Diaily TV Ratings WEEKLY TV RATINGS

— | Week of Jun 16th - Jun 21st, 2009 (in milions) B
1. NCIS {CBS) 10.39
2. Two and a Half Men (CBS) 10.19
3. The Mentalist (CBS) 10,12
4, CSI (CBS) 9,72
5. The Mentalist {CBS) B.97
6. 50 You Thirk You Can Dance?-Wed, (Fox) 3.48
7. The Big Bang Theory (CES) 3.42
8. 60 Minutes (CBS) 8.31
3, CSI: Miami (CBS) B.25
10, Criminal Minds {CBS) 8.04

HARIETY © 2005 Variety, Inc. All Right Reserved

Weekly TV Ratings, as found on the Home and “Tonight’s Picks” pages

» Recommendations
e Emphasize and make the date of the content more obvious to the visitor
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Further Research

It is recommended that a formal usability study be conducted to:
e Verify the current findings
e Test alternative Uls based on the current observations and recommendations
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Summary of Issues and Recommendations

The following is a summary of all the issues identified in this evaluation, including the severity

rating, area of the site, issue and recommendation.

. Area
Severity of site
TV Listing:
1 High Def
TV Listing:
Favorites —
Finish
1 Customizing
2 Reality TV
2 Search
Browse TV
2 Shows
Browse TV
2 Shows
Browse
2 Episodes
Browse
2 Episodes
Browse
2 Episodes

50 MSN Global UX

Issue

Cannot view a list of High
Definition shows within a
Category

Closing the customize pop-up
displays the original page

The content below the
featured display, seems to
lack organization

The relevancy of search
results is not always clear

Tabs were not immediately
visible and tend to blend into
background

Alpha letters/links are small,
can be difficult to click

Listings are lacking filter
ability, making it difficult to
find episodes with videos

Poor visibility of sorting
ability

Some shows have a lot of
episodes, which can be
cumbersome to browse

Recommendation

Indicate shows broadcast in HD using an icon,
similar to “Repeat” and “New”, instead of
treating it like a category

Provide an efficient method for the visitor to
load their favorite TV shows.

Improve organization of content — provide
some hierarchy of information, improving the
association between section headers and
content; provide separation of distinct
content; avoid an abundance of dark areas
(headers and text background), which tend to
compete with the photos for attention.
Highlight search terms as they appear within
results. This will draw the visitor’s attention
to details of the result description, in addition
to the result headline, and allow the visitor to
better determine the relevancy of the result
to their query.

Increase visibility of tabs and selected tab.
The contrast between these tabs and the
background can be enhanced, making them
more noticeable to visitors and possibly
increasing their usage.

Increase size of alpha links and make space
around each character clickable. Increasing
both the size and the clickable area can ease
the task of finding one’s desired show.

Add a filter to view only ‘episodes with
videos’. This will increase accessibility to
those episodes/videos not displayed on the
default view.

Increase the visibility of sort headers. Most of
the column headers are links, but that’s not
readily apparent.

Improve general browsing of episodes
through grouping by season.
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Browse
2 Videos

Watching
2 Videos

Watching
2 Videos

Watching
2 Videos
Watch a
Featured
2 Video
TV Listing:
Favorites —
2 Signed In

TV Listing:
Favorites —
2 Signed In

TV Listing:
Favorites —
2 Customize

TV Listing:
Favorites —
2 Customize

TV Listing:
Favorites —
2 Customize

Accessing
2 Photos

Accessing
2 Photos

MSN Global UX

Missing ability to filter or sort
videos

There is no navigation
available to return to where
one was

Inconsistency in page-to-
page interface display

The “Related Video” tab
combines video clips and
episodes

Inconsistent user experience
- three different video
players can be encountered
Text continuously reads
“Loading Favorite TV
Shows...”

Text “Loading...” and “There
are no favorite channels...”
are both blue and underline
with a mouse hover — but are
not links

1. Initial Customize pop-up
Pop-up reads “Manage
Favorites”

Pop-up lacks instructive text
Confusing text at the bottom
of the display

2. Begin entering the name of
a TV show

Returns first show found with
matching string

3. Enter entire show name
All displayed results/text
highlights as links, but
nothing is clickable

No apparent option to
select/save your show

Missed photo search in the

right column

Unexpected behavior after
selecting an alphabet link

Add sorting ability such as ‘highest rated’,
‘most viewed’, ‘recently added’.

Provide visitors easy access back to the page
they came from. At a minimum provide links
to “Series Overview” and “TV Home”.
Maintain the common “TV” user interface
and easy access to additional content by
showing videos within the TV context.
Maintain the distinction between videos and
episodes, by using a separate tab for episode
listings.

Maintain familiarity and provide a consistent
video watching experience for the visitor.

Don’t say loading at this point

Only use link style with true links

Use consistent terminology
Provide instructive text
Use correct and meaningful messaging

Allow user to finish entering data before
populating fields — suggest a “submit” button

Only use link style with true links

Provide a clear “save” or “cancel” option
Allow one to enter multiple “favorites”
Re-position photo search close to the main
part of the page, where a visitor’s attention
would be

Control the position of the page when an
alpha/letter link is selected

Do not spin the gallery when an alpha link is
selected
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Accessing

2 Photos
Accessing

2 Photos
Rating an

2 Episode

3 Home Page

3 TV News

3 TV News

3 Search

3 Search

3 Search

3 Search
Browse TV

3 Shows
Browse TV

3 Shows
MSN Global UX

Photos appear to be
organized by actor, not show

Alpha letters/links are small,
can be difficult to click

Unclear whether the system
accepted user’s rating

TV News links (right column)
tend to look like sponsored
links

Some content in right column
may be considered ads

The module “Comments /
email...” is positioned away
from its related content.

Missing indication of how
many results were returned
Missing the ability to jump to
beginning or end with
numeric page navigation

There appear to be
redundant listings
(20+ photo results)

Visibility of filters can be
improved

Low visibility of highlighted
alpha selection (after a letter
is selected)

Current filters somewhat
limiting

Try to load, and default to “cast” photos for
TV photo searches

Utilize enhanced alphabet/letter links as
recommended in other areas of the site

The system should provide feedback about
user’s action

Improve distinction between MSN content
and ads or Sponsored Links

Provide users control to turn off animated
feature / slide show

Provide additional Full Episodes through
horizontal slider control

Improve distinction between MSN content
and ads or Sponsored Links

Position content and functions close to their
associated content

Add the number of the results returned. This
will proved the visitor a better sense of what
the search found, allowing them to better
decide whether to read through the current
results or perform a different search.

Add first and last page links. This will allow
the visitor to easily jump to either the end or
back to the beginning of the result set.

Use unique or distinct search result titles. This
will allow a visitor easily decipher the result
listing, instead of having to click through to
view the content, and will avoid what appears
to be redundancy and poor search
experience.

Encourage the use of filters by increasing
their visibility. These filters are valuable to
the visitor, and increasing their visibility with
higher contrast graphics and text should
increase their usage.

Enhance the contrast between the selected
letter and others (maybe utilizing the
“clickable” space around the letter). This will
increase the visitor’s awareness of the
selection as they view and further filter their
listing.

Accessibility to watching episodes can be
increased with the addition of new filters. A
couple suggestions that would help visitors
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Browse TV
Shows

Browse
Videos

Browse
Videos

Watching
Videos

Link to TV
Shows page

Linkto TV
Shows page

Linkto TV
Shows page

Link to TV
Shows page

Link to TV
Shows page

Link to TV
Shows page

TV Listing:
Location and
Provider

TV Listing:
Location and
Provider

TV Listing:
Location and
Provider

TV Listing:
Location and
Provider

TV Listing:
Favorites

MSN Global UX

Tabbed filter reads “free
episodes”

No indication of video length
or airing date

Missing ability to jump to
beginning or end with
numeric page navigation
Background boxes are really
faint, could use better
separation between sections

0Odd page transition, new
style of page presented

“TV shows” was selected on
top, but not highlighted
Lower case alpha links are
even more difficult targets to
select than others

Left column filters don't
stand out as well as other
pages

Poor separation between Left
navigational links, and
content

A lot of content for user to
look at

The “tvprovider” link and
display is located off to the
side

The pop-up displays a lot of
text for user to read

The scrollbar is light and
difficult to see

Information is not easily read

Single word “Favorites” is
somewhat ambiguous

find desired episodes to watch include:
Display only Current or Active shows
Display shows with recently added videos

Use the word “full” in place of “free” to be
consistent with other areas of site

Provide more video information, such as user
rating, length, airing date.

Add first and last page links. This will allow
the visitor to easily jump to either the end or
back to the beginning of the result set.

Use more salient boxing and grouping of
elements

Remove link to this page — direct visitor to TV
Home, Browse Episodes or Series Overview

Remove link to this page

Remove link to this page

Remove link to this page

Remove link to this page

Remove link to this page

Increase the visibility and accessibility of
“tvprovider” by locating the display closer to
the main functions, where visitor’s focus
would likely be.

Shorten the text and provide a simple
explanation of the purpose of the form.

Use a drop-down or make scroll bar more
visible to assure visibility of the entire list of
providers.

Re-format text to improve legibility and be
easier to read at-a-glance.

Use the term “My Favorites”
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TV Listing:

Favorites —
3 Signing In

TV Listing:

Favorites —
3 Signed In

Accessing
3 Photos

Accessing
3 Photos

Search Spell

3 Check
Series
Overview

3 Page
Series
Overview

3 Page
Viewing
Movie

3 Details
Viewing
Movie

3 Details
Viewing
Movie

3 Details
Viewing
Movie

3 Details

Viewing
Movie

3 Details
Viewing
Movie

3 Details

MSN Global UX

Sign in from Favorites Pop-up
uses a different Ul from other
Sign-In pages

Text instructs user to use
“customize button” —no
button, but a link

Poor use of horizontal space
in results listing

Each row containing a photo,
highlights with the mouse,
but is not clickable.

Search Spell Check seems to
be inconsistent:

1. Searched for

“married with childrn”

- No suggestions

2. Searched for

“top chef Sattle”

- Does provides suggestions

“User Reviews” is displayed
separately from user ratings

Photo displays “Watch Full
Episodes Now”

The link, “More TV from
MSN” simply opens a new
browser with MSN-TV

The movie titles are cropped
(TV titles are not cropped)

Episode title has no
supporting data

Boxes separating information
are not very visible, poor
separation of content

Right side ad (“WATCH FULL
EPISODES”) looks as though
one can watch episodes of
this listing — simply opens a
new browser with MSN-TV
Both “More...” and “Watch
Video” have no supporting
data

Use a consistent sign-in page
Clarify the branding

Use consistent terminology

Improve use of horizontal space

Either do not highlight the row listing, or
allow entire row to be clickable

Provide a consistent spell check experience
Position “User Reviews” with ratings. That is
where one can write a review, so one should
be able to view reviews from that location.

Link only shows single video, change text to
singular verbiage “Watch Full Episode Now”

Avoid links that simply open a new browser
window — not what the visitor would expect
Don’t crop or abbreviate titles

Don’t display information without valid
content

Enhance visibility of boxes and grouping with
salient graphics

Avoid links that simply open a new browser
window — not what the visitor would expect

Don’t display information without valid
content
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Daily TV
Ratings
Browse
Episode to
Watch

Episode
Information

View TV
Listings

Search from
Header

Search from
Header

Daily and Weekly ratings are
displayed, but not for the
current day and week
Episodes are available to
watch, but cannot access
from the Overview page

Photo is not formatted
properly for the display

Selecting one of the furthest
out dates results in an error
Option set to TV, click “bing”
Results include listings
outside MSN-TV

Select Search Option “Web”
Takes one away from MSN-
TV to bing search

Emphasize and make the date of the content
more obvious to the visitor

Assure links are available to watch episodes

Assure photos are sized properly

Don’t include dates without supporting
content

If “TV” option is selected, search should only
return results within MSN-TV

Allow one to select an option to define what
type of search they want to perform, and
perform the search from the current page
Only use one search button

Table summarizing all of the issues and recommendations found in this study
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MSN TV Heuristic Evaluation

Competitive Review

In addition to the Heuristic evaluation, an informal competitive review was conducted, to
determine how other sites deal with situations that caused some issues on MSN TV.

The sites used in this evaluation were Yahoo and AOL.

TV Listing Location and Provider

Both Yahoo and AOL position the links and information about the visitor’s location and provider
close to the TV listings.

New User? Sign Up | Signin | Help Get Yahoo! Toolbar ! vahoo! [ Mail = g B

YAHOO,’® TV [ @ searcn || web Search

TV HOME (v iiﬁl Iﬁ
ADVERTISEMENT
TV Listings § SEROOUELXR

uetiapine fumarate
—) | Comcast - King County Standard Tv Listings Setup » A e it

PRESCRIBING IMFORMATION

SEARCHTV || I [ SEARCH TV ]

Please sign in to
Vahoo! lo access | Thursday, September 3 [=]6pm | =] (o] Jumpto: How | Primetime Tonight

favorite channels T
4 6:00pm 7:00pm 8:00pm >
1 On Demand---Most Shows Are Free w
OND
2 NorthWest News Today NorthWest News Evening Edition O
NWCH
-

Yahoo TV Listings

TV Listings ~-- 53

BELLEVUE, WA 98004 NEW! DVR Divas Podcast
Comcast King County Jerald - Standard Katy and Sandy talk about all things TV,
— Listen now!
«T's Top 5! Clips
Change Location/Provider =\Watch Free TV Online Now

Customize Channels | & Printable Version *Movie Showtimes & Tickets
Sign In to see your favorite channels!
CLIGK HERE TO WIN THE UNEXPECTED
My Favorites @

IN YELLOWSTONE NATIONAL PARK:
Show Type: Dale:m Time: KeY: [MMevie [l Mews

Home &

EPE | os:00Pm 06:30PM 07:00PM 07:30PM 08:00PM 08:30PM |
| Northwest News Today | Horthwest News Today | Northwest Hews Evening Edition Northwest News Evening Edition

2 NWCH
| Family Feud | Family Feud | Reba | Reba | Dutbreak

3 KWPX (TVG} (TVG) (TVPG) (TVPG) (Tv14)
| KOMO 4 News : | Wheel of Fortune | Jeopardy! | Grey's Anatomy

4KomMO | HEW| vey (mve) mv14)

AOL TV Listings
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Search

MSN, Yahoo and AOL all provide search within the respective channel one is on, and across the
internet.

Yahoo

Yahoo provides the visitor with two distinct search boxes, one to search within the channel, the
other to search the web.

AOL

AOL provides a single search box with multiple options, which allow the visitor to perform
several types of search from a single location.

Tabs

Both Yahoo and AOL use large text and (especially AOL) high contrast graphics in their tabs,
which makes for quick and easy visibility and accessibility of content.

Context

Both Yahoo and AOL display videos within the context of the TV show. When watching videos,
one always has easy access to all other show related content, including access to other videos
or episodes.

Separation of Content

Both Yahoo and AOL distinguish between Episode listings and Episode videos: each site has a
link to access all episodes, containing episode information, and a separate link to access only
those episodes that have videos available to watch. This allows for easy access if one wants to
just the videos of episodes.

MSN Global UX



New User? Sign Up | Signin | Help Get Yahoo! Toolbar Olvshoo! wal | @ 5 @ W
YAHOO!, 1v a ] [ wenisearn

SHOWS

TVHOME v
OVERVIEW EPISODES CAST VIDEOS PHOTOS MESSAGE BOARDS REVIEWS  WHENISITON?

SEARCHTV || | | seamcurv |

YasHoo!
MOVIES

ADVERTISEMENT

JUST BRUSHED CLEAN
e J A ANYTIME, ANYWHERE

> F
Development Arrested ‘l
| DISCOVER COLGATE" WISP™
nuilyJ
Episodes  Bonus Video Clips When is it on? Available On DVD
n Season 3 Eastern Time Zone Stand ... TV
WED Sep 2 Mow | Prin
# | Title Time @ Description

< 8:00pm  B:30pm

15 | Development Amested 2223 M relieved to have all the

5 against his

Crash Course

.

15 | Hot Sailors 00:36 | Tobias offers 3 nama for the sailors

Yahoo video display, showing how Yahoo addresses Search, Tabs, Context and Episode Content

B . Casl Web Images News Local More
AOL @ television [semcno |

MAIN | TVLISTINGS | TVPICKS | INSIDETV | CELEBS | NEWS SHOWGIRL TVSTOPS [Iu3gaietiiiil FALLTV = EMMYS

Arrested Development "The Immaculate
Election' Full Episode

Sponsored Links.

DON'T Pay for White Teeth
Leam the trick discovered by a mom 1o tum yellow
teeth white wiunder $10

www News!10nineTv.com

Mom Makes S77/Hr (Online)
Mom makes $8,673Month Part-Time! Read this
special reporto Sae Now.

www NewYorkGazetteNews.com

By a link here

ADVERTISEMENT

00:01:30

Recent Full Episodes (25

‘Arrested Development - The Immaculate Election' video I3 ILJ | ILJ

Tl

Hul on ADL
Runtime: 21 min
Season 2, Episode 14

with

to become & Christian
oay pressient by having

ORY: Entertainment

w. huki.com

AOL video display, showing how AOL addresses Search, Tabs, Context and Episode Content
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MSN TV Heuristic Evaluation

Content vs. Ads

Yahoo distinguishes between their content and right column ads through the use of color
coordinating of their own content. When their own content is displayed in the right columns,
it’s outlined in the same color that is established for the page tabs.

Wew User? SignUp - Signin | eeip

YaHOO!, v

e B

Gt Yahoo! Toolbar

Slvanoct ua @ = @ @ |

[E=

SEARCHTY |

ABC News: Gibson retiring, Sawyer will be anchor

Axnciated Fress - 18 minutes

1 e

everss compelied him b
Injury of Bo b Woodnf i
oceasional contrbutor 3

var's eievalion means hal wih

MORE TV NEWS

Jon Gosselin: 'l Took A Lot Of Abuse'
From Kate

Agoess Rabywnod - 16 mumies

The war of the reality parent words ¢
Gossslin i 3 preview of hes first 1
drarcs, Jon says he's dona taking
PHOTOS: Jon and Kale's Famify Phato

Britain's Blair hopping the pond for
Letterman

Amsocisied Fresy - 86 minutes

Laura Ling and Euna Lee Speak Out on
Their Detainment
@

T Gt - 68 minutnn

Froed joumalis
Abeut the
March
foi hes th ]
hall. & manth after foamar praside
and aecured their moie «

Lara Ling and Eura Les have broken ther

= o Naith Kerea . On
o harder of China
il Eheir nexd five m

Jon Gosselin: ‘| took a lot of abuse’ from

Kate

Aguzmiad Prass - ¥ hour snd 3 minutes

an it armadiary The reality TV star told ABC News
“Good Maorming Ames £ e “Look a lot of akx
he's Inoking 1o move on, Tha two stars of TLE
have become betier known for their mploding
pareniing ki

ags than their

Avril Lavigne Will Guest-Judge American

Idol

T Geate - 1 homr and 13 mimates

Peg-purik rac
Amencan Idof's Season 3 audtion tour See morm

LeAnn Rimes and Husband Call It Quits

TV Geate - 1 howr and 18 mimates

4 He's been at ASC Pews for 35 pears and says he plans 5o continue as an

um “Shell call me e
Almost ke @ lame fish. Like | wasn gong amywhese,” Jon told ™ mere

t Bill Clinton traveled 1o North Korea

ram iate anid
Kate Plus B°

in recent months He says police wene recantly called
10 1 coupte's Pannsyhania homs because he wouldn® let Kate rere

et il Livigne will sil behind the judges’ kable during

Repert. DU AM Took Hine
OyContin Pils
M akteatioe

Dimvd Boreanaz &
Welcome Baty
e

| SEARCHTV |

FEATURED VIDEDS

E o

ADVESTISEMENT

Click here to join
and get $75
in free driving.

faptay zipca

Easturn Tume Zons Stang

WED Sep 2 o |

« 8:00pm

Mavies
-

Yahoo displays their right column content in a color-coordinated outline.
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Appendix A: Usability Heuristics

(From Nielsen*)

10.

Visibility of system status - The system should always keep users informed about what
is going on, through appropriate feedback within reasonable time.

Match between system & real world - The system should speak the users’ language,
with words, phrases and concepts familiar to the user, rather than system-oriented
terms. Follow real-world conventions, making information appear in a natural and
logical order.

User control & freedom - Users often choose system functions by mistake and will need
a clearly marked "emergency exit" to leave the unwanted state without having to go
through an extended dialogue. Support undo and redo.

Consistency and standards - Users should not have to wonder whether different words,
situations, or actions mean the same thing. Follow platform conventions.

Error prevention - Even better than a good error message is a careful design which
prevents a problem from occurring in the first place.

Recognition rather than recall - Minimize the user's memory load by making objects,
actions, and options visible. The user should not have to remember information from
one part of the dialogue to another.

Flexibility & efficiency of use - Accelerators may often speed up the interaction for the
expert user such that the system can cater to both inexperienced and experienced
users. Allow users to tailor frequent actions.

Aesthetic and minimalist design — Every extra unit of information competes with the
relevant units of information and diminishes their relative visibility.

Helps users recognize and recover from errors - Error messages should be expressed in
plain language (no codes), precisely indicate the problem, and constructively suggest a
solution.

Help and documentation - Help or documentation should be easy to search, focused on
the user’s task, list concrete steps to be carried out, and not be too large.

*Jakob Nielsen, Ph.D., is a User Advocate and principal of the Nielsen Norman Group. Dr. Nielsen founded the
"discount usability engineering" movement for fast and cheap improvements of user interfaces and has invented

several usability methods, including heuristic evaluation
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Appendix B: Usability Principles

(As interpreted from Wickens*)

User Model - A system should operate in a manner familiar to the user. The design
should take into consideration the user’s perspective, including context, knowledge and
expectations of behavior. (Similar to Nielsen’s “Match between system and the real
world”)

Attention and Salience - It's important that the necessary information and functionality
be clearly visible to the user and easily located.

Consistency - Maintaining a familiar experience through a common representation of
elements and behavior will help reduce a user’s mental workload and maintain user’s
performance.

Proximity and Grouping - Elements related to one another, those accessed sequentially
or providing support to others, should be located close to each other or show
relationship through common or encompassing graphic representation.

Feed-forward - A user should be able to infer a sense of expectations or knowledge of
what behavior is being invoked before they take any action within a Ul.

Feedback - Acknowledgment of a user’s action should be displayed, either indicating
progression of the response or confirmation of the action taken.

Noise and Distracters - A Ul should avoid unnecessary information or graphics that draw
the user’s attention away from the intended content.

Visual Momentum - There should be graceful transitions between pages of a Ul,
achieved through a consistent representation of Ul elements, common anchor points
and a continuous mapping of system functionality.

* Christopher Wickens is a Professor Emeritus and Former Head, Human Factors Division, Institute of Aviation,
University of lllinois and author of several publications within the Human Factors industry.
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Appendix C: User Survey

20 Microsoft employees were asked the following questions:
1. About how much TV do you watch?

0 Toidentify avid TV viewers

2. How frequently do you visit TV oriented websites
0 To identify users who have used these type of sites

3. What are the more common things you do on these sites?

0 To identify common tasks

4. What difficulties do you recall encountering while using these sites?

0 To identify common problems

Most Common Tasks
Watch Past / Missed Shows

Watch Current Shows

Preview New Shows
View TV Schedule

Watch Special Events
Look up Recommendations

View Show Information

MSN Global UX

Responses
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Most Difficult Tasks
Downloading Player /
Player Compatibility
Finding Desired Content

Watching Shows in Sequence

Responses
5

2



Appendix D: Task List
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10
11

12

13
14
15

16
17

18
19

20
21
22

c’?

Browse the Home Page
Search for a favorite TV show

Return to HP

What’s on TV tonight? (> Prime Time
tonight)

What are some of the new shows this fall?

What are some recommendations for
tonight?

What are some recommendations for
Friday night?

What time is it on?

What else is on at that time? (> TV Listing)

Set the locale and provider

View listing for Saturday evening

Only view movies

Change the time reference
Read more information on a movie
Change the locale and provider

What movies are in HD?

Add a show to your favorites

Return to HP

Find the airing channel and times of the
next showing of 30 Rock (> Browse toa TV
series)

What happened in the last episode?

Watch an episode

Play with the Video Controls (length, full
screen, pause)

A MSN Global UX

23
24
25

26
27
28

29
30
31

32
33

34

35
36
37

38
39

40

41

42
43
44

Share this video with a friend
Watch a video related to the show

Return to HP

Find a TV show starring Steve Carell
(> Search “Steve Carell”)

Read a review

Watch a recent episode

Return to HP

Find photos of “The Office”

Watch the series “Arrested Development”
from the beginning

Rate an episode

Back to HP

Find out about the Seattle contestant on
“Top Chef” (> Search “top chef Seattle”)
What happened in the season finale of
“Lost”? (> episode / News)

Return to HP

What are some of the highest rated TV
shows?

How about for the week?

What are some new releases on DVD
View more information about one of the
series

Attempt to purchase one of the available
DVDs

What are some of the top rated Reality
shows?
Watch a video of a Reality show

Have any TV actors been arrested lately? (>
news)
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